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My very first ‘smart’phone

NOKIA N97










My smartphone today:

Google Nexus 5
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—Food & Groceries
Travel & Tourism
—Fashion

—Movies & Films
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Media consumption in Vietnam has

SHIFTED

TRADITIONAL DIGITAL
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The Traditional 3-Step Marketing The New Mobile Orientation

MODEL PHASE




From stimulus to From research to

RESEARCH PURCHASE
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It’s this knowing versus doing
gap. CMOs know they need to do
mobile, but how?

-Greg Stuart
CEO, Mobile Marketing Association



Step 1: Be Mobile Ready
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It's more important than ever to get
the mobile consumer experience right

6 /% 52% 61%

of consumers of consumers of consumer will
are more likely say they are less move to another

to convert likely site if they can’t
on a mobile to engage with a find what they’re
optimized site company if their looking for

site is not quickly

mobile

optimized

Source: Google, Sterling Research and SmithGeiger, What Users Want Most From Mobile Sites Today, July 2012. Google Confidential and Proprietary



Step 2: Be Mobile Optimized

Nha Hang Nhat Ban & Tphem ® Nha hang Nhat 0 TP HCM
& www.tokyodeli.com.vn/nha-hang-nhat = www.foodonline.vn/nha-hang-nha
Mon an Nhét ngon, an toan cé loi cho suc khoe vai Téng hop cac nha hang Nhat Ngon

Va N&i Tieng O TP HCM

O V4 =429

[ https://www.google.com.vn

Google  nhahang nhat X n

Web Hinhanh Video Thém~

Nha Hang Nhéat Ban & Tphcm ®
www.tokyodeli.com.vn/nha-hang-nhat

Man an Nhét ngon, an toan ¢6 lgi cho stic khoe véi

gid ca hop ly

Dich vu - Hé théng Nha hang

Nha hang Nhat 0 TP HCM
www.foodonline.vn/nha-hang-nhat

Téng hop céc)nha hang Nhat Ngon ¢, Go

Va NGi Tiéng O TP HCM
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xe tay ga

Google

Web

Hinh anh Tin tue Video Thém «

Mua ban xe tay ga gia tét - chotot.vn @
ww.chotot.vn/xe_tay_ga

Co hdl cho mol ngudi tal ChoTat.vn Mua ban xe de

dang tal ChgTot.vn!

103.805 nguadt theo doi trén

&% Tai (rng dung Chotot.vn

Xe Alrblade Xe Super Dream

Xe Nouvo Xe Wave

Nhirng xe tay ga lam dep long phai nir -
Xe may - Zing.vn
news.zing.vn/Nhung-xe-tay-ga-lam-dep-|...
19-10-2014 - Bén canh nhimg mon qua lang man,
mat chiéc xe tay ga dep, phong céch clng la mot
Iua chon thiét

I’l. '|

i Mua ban xe tay ga gia tot - chotot.vn @

ww.chotot.vn/xe_tay_ga
Co hdi cho moi ngudi tai ChgTot.
dang tai ChoTot.vn!

vn Mua ban xe dé
&% Tai ung dung Chotot.vn
Xe Airblade Xe Super Dream

Xe Nouvo Xe Wave







Step 3: Measure the Full Value of Mobile

Conversions

Cross-device
conversions

N
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Nany-per-clic
conversions
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Calls

Store visits

210

Total Conversions
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Be Ready
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