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YO Udc tinh quy mé thj truong TMPT

Dan sd Ty lé dans6é | Ty lé truy cap U'dc tinh gia tri mua | Uédc tinh quy
Viét Nam st dung Internet tham hang online cta mo thi
Internet gia mua sam mot ca nhan trwong TMDT
online 150 USD/n&m* 2,77 ty USD

90 trieu 36% 57% 120 USD/n&m ** 2,2ty USD
30 USD/nam *** 0,7 ty USD
* VISA

** VCCorp
*** Bdo cdo TMDT Viét Nam 2012

Quadc gia Gia tri mua hang online cia mot ca nhan

Indonesia 391 USD/nguoi
Trung Quéc 670 USD/nguoi
An Do 665 USD/nguoi

Ngudn: emarketer.com
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Cic loai hang hoa phé bién duoc mua online

Quan ao, giay dép, my pham . 2%
D6 cong nghe NG 35%
Dogiadung NN 32%
Thyecpham I 0%
Séach, van phong pham I 0%
Vé xem phim, canhac ... |IINGEGEEEEEE 19%
Dat ché khach san/tour du lich | 16%
Nhac/video/DVD/game IINNEGENE 1?%
Dichvuspavalam dep I 11%
Dich vu chuyén mén (dao tao, tw van ...) I 10%

Vémay bay I 5%

0% 10% 20% 30% 40% 50% 60% 70%

Nguén: Cuc TMBOT va CNTT, thdng 9/2013
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e Danh gia hieu qua mua sam online
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Rat hai long Hailong Binh thudng Khéng hai long

Nguén: Cuc TMBT va CNTT, thdng 9/2013



) o Szr1 pham/dich vu pho bién trén cdc website
cung cap dich vu TMPT

| mwe

San pham khac 24%
Dich vu khac 24%
Dich vu giai tri 52%
GO, vat liéu xay dung 52%
San pham co khi, 6 t6, xe may 55%
Hoa, qua tang 63%
Thuc pham, sita 64%
Sach, van phong pham 67%
Dich vu du lich 70%
Dién may, thiét bj gia dung 70%
May tinh, dién thoai, thiét bj dién t 73%
Quan 4o, giay dép, m{ pham 79%

Nguén: Cuc TMPT, Bdo cdo cua 67 website TMIDT, 2013
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cung cap dich vu TMPT

I S T

Tich hgp thanh toan online 48%
Khong tich hgp thanh toan online 21%
30%

Sé tich hgp thanh toan online

Ngubn: Cuc TMBT, Bdo cdo cua 66 website TMPT, 2013




0 I T— Mua sam truc tuyén: Xu thé tat yéu

Vietnam E-commerce Association

T ”lihb
EERRinE /®

Ré, 24/7, so
sanh gia...




Yueeom 2,7 ty ngudi online (40% dan sé)
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1 day 2days | 3days @ 4days | Sdays @ 6days 7 days
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B2C Ecommerce Sales Share Worldwide, by Region,
2011-2016
% of total

2011 1.6%

2012 1.9%

2013 2.1%
5

2015 2.3%

2016 2.3%

M Asia-Pacific  Western Europe M Latin America
Il North America M Eastern Europe ! Middle East & Africa

Note: includes travel, digrtal dowrnloads and event tickets purchased wa
any digital channel (including online, mobile and tablet); excludes gambling:
numbers may not add up to 100% due 1o rounding

Source: eMarketer. Jan 2013

150893 et eharketer Com
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Top 5 Countries. Ranked by BZ2C Ecommearn e Sales,
207 1-201.3
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Online Audience Across the Globe
China Comprises 22% of Global Audience
Brazil and India Post Highest Growth

India’s internet audience grew 25% since
July 2012, overtaking Japan as the world’s
3™ largest internet audience

Brazil’s web population posted the highest
growth worldwide, increasing by 41% since
July 2012

Total Unique Visitors (000)
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10 1l T Viét Nam online: #2 ASEAN

Engagement Across Southeast Asian Audiences

Users in Thailand and Vietnam Spent the Most Time Online

Average Time Spent Online (Hours)
March 2013
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YO Website Ban Ié Viét Nam: #1 ASEAN
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Amazon and Lazada Among the Top Retaillers in SEA
Local Players Doing Well in Vietnam

Unigque Visitors (000)
Top 5§ Retall Shes par Country
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Mot so giai phap?
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San pham kém chat lvong so véi quang cao [ 7
Gia ca (khong thap hon mua truc tiép) || G oo
Dich vu van chuyén va giao nhan con yéu _ 38%
Lo ngai théng tin ca nhan bi tiét 16 _ 31%
Cach thire dat hang online qua rac réi |G 25%
Website thiét ké chwa chuyén nghiép || 20%
Khac [} 2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Ngudn: Cuc TMBT va CNTT thdng 9/2013
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Khach quan
 Chi phi van chuyén cao khién gid thanh san pham bi doi 1én cao

 Dich vu van chuyén khong dat yéu cau: hang héa bi 16i, hong do qua trinh
van chuyén; thoi gian giao hang cham, tré; 1am gidm uy tin doanh nghiép

* Phuwong thirc giao hang, déng gdi con nhiéu han ché, gy 13ng phi, mat
tham my d&i vai khach hang.

Chu quan
* Nhan lwc co kinh nghiém vé logistics han ché
* MO hinh, quy trinh khong ro rang

« Ungdung CNTT trong quan ly phan phdi thi€u dong bo gitta doanh nghiép
va don vi chuyén phat

aa=»



2 1 T Logistics va canh tranh: online va offline
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Cac yéu t6 cua dich vu Logistics anh hudng dén kha nang canh
tranh cua doanh nghiép trong TMDT:

« Chat lwong dich vu khach hang = Van chuyén nhanh, ding
thoi gian cam két vdi khach hang

* Chatlugng hang hdéa = Hang hda khong bi hong, mat do,
doi d6

Nhu cau cla
cac doanh
nghiép ban le

* Giadm chi phi, gid thanh sadn pham
=» Chi phi van chuyén hop ly




T, Mo hinh dich vu logistics trong TMDT
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Doanh nghiép

Gidi phap quan ly cung irng Gidi phap quan ly phan phdi

B2B B2B ) \
Nha cung ing B2C Khach hang

C s WAR v >

Intranet
! ]

Nhé Cung ulng Extranet U Internet Khéch héng

Ban

Giai phap Logistics ho tro: Van chuyén, lvu trit, bdo
quan, phan phéi, dich vu khach hang...

SRM: Supplier Relationship Management
CRM: Customer Relationship Management
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()

Trién khai cac giai phap quan ly
@ kho van, hang hoa, chuyen phat

Két noi, trao d6i van don dién t&r voi don vi
chuyén phat

— Tracking hang
. . van chuyén

St dung dich vu
giao hang
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3 I THID  S Xu huong trien khai logisitics (tiep)

) Doanh Showroom
Mohinhbanle  EpIRERgEN Khach hang
truyén thong xUAt Nha
Ban lé
M hinh ban 1é Doanh
trong thwong nghiép san Khach hang
mai dién tr NUEL

Dong thong tin s& duwoc trao déi gitta khach hang

N 2 ~ \ . ? N A s \ pe 2, ?

% Dong san pham va don vi san xuat thong qua cac nha ban le; san

€ ========p Dyngthdngtin pham duwoc van chuyén tlr nha san xuit dén thang
khach hang
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/14 Gidp 5 - linhim@vecom % " & Banle VN 05121315 ppt. X ) [2] Sin gino dich thuong mei x Y| X
€ - C f [ wwwhangtotcom @ =

Maxcare Max-632 Omron JPN1 G\éy da Oulduu[ GMTx @

1.100.000 VND 1.450.000 VNP 36‘81 Truxng Quocnhieu
‘ mau nhigu size - Ac130

830.000 YNE
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C# i fi: 1.876.000VND 5047 -Thi Khos Hudn -3 Chilinn 633.000VND

Yem ﬁép» Danh cho nguréi ban Hé thong ciia Hang tot
Xem thém >> Hutrng din mé gian hang Hang tét rao vat

Huréng dén si dung gian hang Hang 16t in tirc

Ban hang hiéu qua Turvén tigu ding

Qui dinh véi gian hang Quing cio trén Hang tdt

Béo gid Qui ché quan I San TMDT
Knhéch san tai Ha NGi Knéch san tai Bac Giang Knéch san tai Bac Kan Knach san tai Bac Ninh Knhach san tai Cao Bang Knhach san tai Ha Giang Khach san tai Ha Nam iR
Knach san tai Dign Bién Knhach san tai Rai Duong Knhéch san tai Kai Phong Knhach san tai Hoa Binh Knhdch san tai Hung Yén Knhach san tai Lai Chu Knhdch san tai Léo Cai N L

. . . . . g dau Viét Nam. Mat s3n pham cia DKT Technology., JSC.

Khach =an taiLang Son Khach =an tai Nam Binh Khach =an tai Ninh Binh Khach san tai Phi Tho Khach san tai Quang Ninh ©  Khach san tai Son La Khach san tai Binh Binh 442 Di C4n - Phudng Cong Vi - Quén Ba Binh - TP Ha Néi ?:::::nﬁ - aleich
Knhéch san tai Thai Binh Knhéch san tai ThaiNguyén  Khach san tai Tuyén Quang  Khach san tai Vinh Phic Khach san tai én Bai Knach san tai D4 Ning Khach san tai Dak Lak :?;ESEE%XU Eﬁ)aﬁg:ﬁ:% 15 -Quan 11-TP H3 Chi Minh
Knéch san tai Dak Nang Knhéch san tai Gia Lai Knhéch san tai Ha Tinh Khéch san tai KnanhHoa  Khach san tai Kon Tum Knhach san tai Nghé An Khach san tai Phd Yén AR v
Knéch san taiQuang Binh  Khch san tai Quang Nam  Khach san tai Quang Ngéi  Khéch san tai Quang Tri Kndch ean tai Thanh Hoa ~ Khdch san tai Hug Knach 2an tai H3 ChiMinh
Knhach san tai An Giang Khach san tai Ving Tau Khach san tai Bac Ligu Khéch san tai Bén Tre Khach san tai Binh Dwong © Khach san taiBinh Phutc © Khach san tai Binh Thugn
Knéch san tai Ca Mau Knach san tai Cdn The Knch san tai Bidng Nai Knach santeiBong Thap ~ Khdch san taiHiu Giang Knach san tai Kién Giang - Kndch san taiLam Bing
Knhéch san taiLong An Knhéch san tai Nih Thudn ~ Khich san tai Soc Tréng Knhéch san tai Tay Ninh Knach san tai Tién Giang Khach san tai Tra Vinh Knhach san tai Vinh Long
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3. Thanh toan?

Thé thanh todn

Internet Banking
Mobile Banking

» San pham s6 hoa

COD # Hang héa hitu hinh




g o — 4. Céng nghé: DTDD, PC hay M&y tinh bang?
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Device usage varies significantly by time of day

PC's take up work hours, while tablets rule evenings

s cominaha Tablels ...-_urllféIFr:
working hours

Maobikes
BErghian e
[ Ty g0y

Share of Device Page Trasfic on a Typical Worksay




30 - A Chién luoc online?

Chién lwoc
2017
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2020
Muc tiéu
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